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EVENT AT A GLANCE 

30,000 SQM 
 Gross Space (22000sqm Show Space + 8,000sqm Side programs) 

542 Exhibitors 
 232 Overseas Exhibitors from 26 Countries & Regions 

21,406 
 Trade Visitors from Importers/Retailers/E-Commerce/Catering 

 40+ Side Programs  
 21+ Conferences/14+ Business Matching Programs/ 10+ Hours Cooking Competition 



LEADING FOOD-EVENT 
542 EXHIBITORS BREAKDOWN BY REGION 232 OVERSEAS EXHIBITORS FROM 26 COUNTRIES & REGIONS 

43%  
OVERSEAS EXHIBITORS 

+450SQM  
KOREA PAVILION 
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+400SQM  
GERMANY PAVILION 

+400SQM  
ITALY PAVILION 

+180SQM 
AUSTRALIA PAVILION 

+140SQM   

THAILAND PAVILION 

+100SQM   

Tetra Pak PAVILION 

+90SQM 
ARGENTINA  PAVILION 

+72SQM  
SPAIN PAVILION 

+150SQM  
SINGAPORE PAVILION 

+72SQM  
NEW ZEALAND PAVILION 



REVIEWS 

” 
“ 
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“This is the third consecutive year for Fonterra to participate in 

the China International Dairy Expo. This platform, established by 
CFN A, has far-reaching significance allowing us to showcase 
products and technologies, and at the same time strengthen 

exchange industry, dialogue between the government and 
enterprises, and interaction with consumers.” 

Qin Min, Fonterra’s China government relations and  

vice  president of external affairs 

"Our exhibitors thought WOFB was extremely good and we can  
hope to see them next year“ 
 
Ms. Shirley Du, Trade Development Officer of MLA 
 
"Great show - I would attend the exhibition again. The  
quality of contacts was excellent and the organisation almost 
 perfect. Thank you!“ 
 
Ms. Snaidero, Head of Export Department of Bienenwirtschaft Meissen 
 
"Perfect Matchmaking for small and medium businesses. High 
interest for foreign produced premium quality products“ 
 
Ms. Massmann, Brand Manager of Gelato Glassico 

  
 



REVIEWS 

” 
“ 
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“N ot only do we see a lot of customers from northern China 

here, we’ve also met some buyers from Southeast Asia, which 

has greatly exceeded our expectations.” 

Khakumjanov,  

Trade Department Head of snack foods company Fayz from Ukraine 

“The international trade fair covering catering industry brought up  

by Koelnmesse organizing group has exceeded our high expectation

s, where we have met many trade clients of high quality and not to 

mention that it has also provided us with positive promotions and  

great media exposures. We really appreciate such trustworthy  

partner to cooperate with. ” 
   
Ms. Liu Yanqin 
Key Account Division, Deputy General Manager,  
China Agri-Industries Holdings Limited 
COFCO  
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We have seen a professional trade fair through out the smooth communication,  

interactive activities as well as followup services before, during and after the show.  

JD.com has exposed to plenty of worldwide brands and distributors to fulfill the  

d emands of direct overseas procurement. At the same time, World of Food Beijing has also provid

ed  a platform to introduce internationalization basis and development  

strategies of JD.com to global brands. In the meantime, JD.com is looking forward to  

cooperate with more international food trade fair for more foreign brands to establish China mark

et for a long-term development.  

 
Ms. April Huang 
POP Key Account Director 
Beijing Jingdong Century Trade Co., Ltd.   

 

TRADE VISITORS – 21,406 

” 

BY REGION 

69.29% 

16.74% 

11.25% 

2.75% 

Total  

Trade Visitors 

21,406 

Beijing/Tianjin 

14832 

Northern  

Northeast China 

3583 

Eas t 

Central China 

2408 

Others 

588 

Fin e Food & Imported Food 

 
Dairy Products 

 

Bread & Bakery 
 

Meat & Seafood 
 

Frozen Food 

 
Sweets, Con fectionery & Sn acks 

 
Coffee & Tea 

 

Olive Oil & Edible Oil 
 

Alcoh olic & Non -Alcoholic Drinks 
 

Fru its & Vegetables 

 
Organ ic Food 

 
Food Service 

41.55%   8894 

23.29%   4985 

18.28%   3913 

13.66%   2924 

10.25%  2194 

21.76%  4657 

14.01%  3005 

5.94%  1271 

9.34%  1999 

9.03%  1932 

10.24%  2654 

13.44%  2856 

BY PREFERERCE OF PRODUCT CATEGORIES* BY COMPANY’S MAIN ACTIVITY 

* 
Sta tistics from onsite visitor registration form.  
Mul tiple choices  have been applied to several categories which might  

result in percentage greater than 100%  

Food Importers & Distributors 

 
Food Wh olesalers & Traders 

 

Su p ermarkets, Grocery & Con venient Stores, Imported Food Stores 
 

Win e Distributors, Wine Importers & Win e Shops 
 

Bakeries, Coffee Shops & Tea Houses 

 
Hotels, Restaurants, Bars, Clubs & Resorts  

 
Food Ou tlets at Sch ools, Companies & Office Buildings  

 

Fas t Food Outlets, Snack Bars & Gas Stations 
 

Catering Companies 
 

Ch efs & Sommeliers 

 
On line Stores 

 
Media, Association & Government 

26.36%   5642 

12.87%   2755 

6.26%   1340 

6.61%   1415 

9.64%   2063 

9.40%   1963 

5.00%   1070 

9.11%   1950 

7.40%   1584 

7.66%  1639 

10.00%  2140 

6.09%  1303 
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HIGH POWERED CONFERENCES & SEMINARS 

20+ 
CONFERENCES 

SEMINARS 

500+  
CFNA MEMBERS 

PARTICIPANTS 

1000+  
CCA MEMBERS 

PARTICIPANTS 

50+ 12+ 
COUNTRIES SPEAKERS 

HIGHLIGHTS 

MEAT  
INDUSTRY 

FOOD 
SAFETY 

DAIRY  
INDUSTRY 

FOOD 
SERVICE 

GOVERNMENT SPEAKERS 
China Food and Drug Administration 

Ministry of Commerce, PRC 

Import and Export Food Safety Bureau, AQSIQ 

Certification and Accreditation Administration of PRC 

General Administration of Customs, PRC 
China National Center for Food Safety Risk Assessment 

New Zealand Trade & Enterprise 

U.S. Dairy Export Council 

Conseil Agro-alimentaire France 
Argentina Ministry of agriculture animal husbandry and Fisheries 

US Meat Export Federation 

Food Science and Technology Association of Thailand 

OVERSEAS SPEAKERS 
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BUSINESS MATCHING PROGRAM 

RETAILERS 

E-COMMERCE 

CATERING 

80 
SOURCING  

MANAGERS + 

10+ 

BUSINESS  

MATCHING 

EVENT 

6 PAVILIONS 

65+ 
EXHIBITORS 

+ PARTICIPATING 
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CULINARY WORLD OF BEIJING 
 International Invitational Tournament 

12 
CHEFS 

4 TEAMS 

FROM 
AUSTRALIA 

SINGAPORE 

SPAIN 

CHINA 

JUDGES 
10 

10+ HOURS 
2 DAYS  
4 THEMES 
1 PASTRY SHOWCASE 
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IMPRESSIVE MEDIA COVERAGE 

More than 180  
clippings were generated in PRINT, 

ADVERTORIAL, ONLINE, OUTDOOR 

ADVERTISING and BROADCAST MEDIA 

Establish more than 60 
media partners for World of Food Beijing 

235 media 

attended World of Food Beijing 2014 
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World of Food Beijing 2015 – powered by Anuga 

China International Dairy Expo 2015 
Nov.18-20, 2015 

China National Convention Center, Beijing , China 
www.dairyfair.org   

World of Food Beijing – powered by Anuga 
Nov.18-20, 2015 

China National Convention Center, Beijing, China 

www.worldoffoodbeijing.com 

2015 SHOW INFORMATION 

Co-Located with 

Sweets & Snacks China 2015 
Nov.18-20, 2015 

China National Convention Center, Beijing , China 
www.sweets-snackschina.com 

4th   China International Catering Exposition 2015 
Nov.18-20, 2015 

China National Convention Center, Beijing , China 
www.ccas.com.cn 

Date: 
Nov. 18, 2015  9am – 17pm 

Nov. 19, 2015  9am – 17pm 

Nov. 20, 2015  9am – 15pm 

Venue: 
China National Convention Center 
No.7 Tianchen East Road, Chaoyang 

District, Beijing 100105, P.R.China 

Contact Us 
Koelnmesse Co., Ltd. 

Mr. Ryan Lam 

Tel:  +86 10 6590 7766 ext 766 

Fax: +86 10 6590 6139 

r.lam@koelnmesse.cn 


